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O Pozice a vyznam marketingu

Kde je strategicky marketing?

Always Three Steps
Prestehoval se do promotion.
Kde je marketing jako investice? Comms
Product
Stal se provoznimi naklady w
| 33.3% 33.3% 33.3%
Co se stalo s komunikaci? | NN

Stala se obéti kratkodechosti kampani
zameérenych jen na Cisla.

https://www.marketingritson.com
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O Co skutecne funguje

EFFECTIVENESS
IN/CONTEXT

Kombinace dlouhodobého
budovani znacky a akviziénich SR o

kam pani Brand-building and sales activation work over different timescales
v : .
Dlouhodoby vztah je to, co \ w
potrebuji velké instituce, | . - ,
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celospolec¢enskou zménou. ap——————L—— L%
" Short term effects dominate - 6 months Time
ﬂ Sales activation / Short-term sales uplifts l Brand-building / Long-term sales growth

Source: Les Binet and Peter Field, Media in Focus: Marketing Effectiveness in the Digital Era, IPA, (Figure 02)

Peter Field, Les Binet
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O Vyznam pribehu v komunikaci

Prava a leva hemisféra, emoce a
racionalita - co prodava lépe?

Soucasny styl ploché, abstraktni a
levo-hemisférické reklamy oslabuje
ucinnost.

Orlando Wood - vyzkum v publikaci Lemon, pfipravuje
Achtung! o vyznamu pfibéhu v komunikaci

https://vimeo.com/467696368

Narrow Broad
Goal-orientated Vigilant
Abstraction (parts) Context (whole)
Categorises Empathises
Explicit Implicit
Cause and effect Connections and relationships
Repeatability Novelty
Literal, factual Metaphorical

Self-absorbed and dogmatic Self-aware and questioning
Language, signs and symbols

Rhythm

Time, space and depth
Music

Left

Right-brain features have declined; left-brain features now dominate.

Average

proportion of

na = Left Brain
brain features

prasont across S /g Features
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O Co se déje, kdyz sledujeme pribéeh?

Pri napéti nase télo produkuje kortizol a
jsme tak pripraveni hltat kazdy detail.

Produkujeme oxytocin pro harmonii a
porozumeni, vytvarime si vztah.

Dopamin pak pfi Stastném konci
pomaha k tomu, ze na ten pribéh
nezapomeneme.

Vyzkum, inovace a nové podnikani
jsou prece napinave pfibéhy.
<4 - (X
Se stastnym koncem/s» Vyzkum Paula Zaka:
Empathy, Neurochemistry and the Dramatic Arc
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O Rozcileni a empatie
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O Vyznam pribehu v komunikaci

Struktura pribéhu
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O Jak dostat k lidem spravny pribeh

JAKYM ZPUSOBEM CO A JAK BUDEME VYPRAVET,

NA NE MUZEME HOVORIT? ABYCHOM DOSAHLI CILE? JAKE MEDIUM / MEDIA ZVOLIME?

JAKYMI KANALY DOSTANEME

CO POTREBUJEME U KOHO ZPUSOBIT? o
PRIBEH K PUBLIKU?
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Priorita je stanoveni cile. Musime mit predstavu
o tom, co chceme zpUlisobit v paméti a
rozhodovacim schématu cilové skupiny.

CIRCLE LINE






" - k) v ae
L3 \ .
" | < ‘ .. i
3 v 4
u
v :
’ '~ ' N
’
i e SN b
: wr ’



Dékuji za pozornost.

A NYNIi DOTAZY:



j STORYTELLING
o '
Justin Svoboda
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Circle Line s.r.o.

Hala 40, Prazska trznice
Bubenské nabrezi 306/13
Praha 7 — HoleSovice

IC: 09578382

CIRCLE LINE

www.circleline.marketing

GetBrand@circleline.marketing

Ondfej Rudolf
Strategy & Brand
602 377 753

ondrej@crin.cz

Markéta Tupd
Management of Circles
731128 628
marketa@crin.cz




